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Atlanta's hotel scene has both big traditional chains and a handful of new,
smaller boutique properties. In thelast few years, W Hotels opened in
Downtown, Midtown and Buckhead and Kimpton's Hotel Palomar recently
debuted its first property, near the historic Atlanta Biltmore Hotel in
Midtown. Many of the new boutique properties-such as Hotel Indigo from
the Atlanta-based InterContinental Hotels Group-have become popular for
their chicbarsand trendy night scenes. Here are four diverse hotel picks for
your Atlantastay. -G. S.

THE ST. REGIS
ATLANTA

The Vibe: Sophisti-
cated with a residential
feel and a focus on
pampering.

The Crowd: The St.
Regis' location in the
heart of upscale Buck-
head attracts patrons
who like to businesss
and pleasure. Surround-
ed by corporate offices,
the nearby shopping
and dining provides a
delightful contrast to

‘the business atmo-

sphere.

The Perks: Recoup
fromtravel with a
Complete Nourishment
Facial at Reméde Spa
or enjoy a good read by
the 40,000-square-
foot Pool Piazza, com-
plete with a poolside
bar and billiards room.
The seventh-floor gym
is open 24 hours and
provides a fitness as-
sistant on request.

Hot Spot: A rendezvous
spot for the wealthy
and working, Paces 88
is a classic American
bistro with a profes-
sional yet laid-back
ambiance that is good
for client meetings
and happy hours,
Dishes include salmaon
with sweet corn-and-
bacon ragout; the beer
program focuses on
American beers and
local microbrews.



